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Opinions on UPEISU mission, vision and values

Yes 49.32% No 50.68%

Do students feel council is
reflective of our student body?

Yes 44.80% /No 55.20%

Do students feel their concerns and opinions are reflected in decision-making?
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Students rated the quality of communications between council to be 2.76/5
and that of the UPEISU to be 2.88/5
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What stops students from being more involved with the UPEISU?
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What do students want to see from the UPEISU in the next 5 years?
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What should be the UPEISU's goals for the next 3-5 years?
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Student Satisfaction with UPEISU Advocacy
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Student Use of T3 Transit Service
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Student Familiarity with UPEISU events ) ) ) ) )
Student Satisfaction with Event Diversity
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Student Satisfaction with Campaigns



Extremely

Very

Somewhat EZELA

Little

Not at all

0 5 10 15 20 25 30 35

Student Opinion of the value of The Wave
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Student Evaluation of The Value of The Cadre How Often Students Read The Cadre
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How valuable the Nexus Yearbook is Importance of a yearbook upon graduation
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Do students see value in our Handbook?
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How valuable is Mickey's Place Kiosk

How often students go to Mickey's Place

Out of 5, how much are student purchasing decisions influenced by...
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How much time in advance would students like to learn about our events
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35.75% of students are currently involved in a club or society

Lack of time

Did not know we had clubs

Did not know how to get involved

Not interested

Other
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Reasons cited by students for not being involved in a club/society
Most of those choosing the "other" option were actually involved in one
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