
% of respondents

1st Year Undergrad 21.34%

2nd Year Undergrad 29.05%3rd Year Undergrad 22.11%

4th Year un
5th+ Year Und
1st Year Grad 3.
2nd Year Grad 2.57%

3rd+ Year Grad 2.83%

UPEISU 2018-2021 
Strategic Plan Consultations
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Opinions on UPEISU mission, vision and values

278 respondents
identified as female

Yes 49.32% No 50.68%

Do students feel council is 
reflective of our student body?

Yes 44.80% No 55.20%

Do students feel their concerns and opinions are reflected in decision-making?
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UPEISU

Students rated the quality of communications between council to be 2.76/5
 and that of the UPEISU to be  2.88/5
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What stops students from being more involved with the UPEISU?

Surveys
Live-stream

Ask Student Body

On-campus Presence

Face-to-face

Listen more
Transparency

Social Media

Doing a good job

Variety of students

AVC

How can the UPEISU be "the collective voice of our members"?
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Ways to be Involved
Feedback

Events

Transparent

Inclusive

Campus Pub

Promote services

Engaged
More emails

Collaborative
Direct Communications

Mental Health Grad Students

Student Input
Diverse

Large panel

What do students want to see from the UPEISU in the next 5 years?

Campus
Involved
Inclusive

Transparency
Tuition

Mental Health

Events

School

International Students

Opportunities
Council

Advocacy
Jobs

Represent

What should be the UPEISU's goals for the next 3-5 years?
 

2012 Elections

Very satis�ed 7.66%
Satis�ed 37.39%

Neither 40.54%
Dissatis�ed 9.46%

Very Dissatis�ed 4.95%

Student Satisfaction with UPEISU Advocacy
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Student Satisfaction with UPEISU Federal Advocacy Groups
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Yes 61.19%
No 38.81%

Student satisfaction in T3 Transit Service
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Student Use of T3 Transit Service
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Student Satisfaction with 
UPEISU Health and Dental 
Plan
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Accessing Mental Health 
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56.74% of students know about 
UPEISU Funding Opportunities

0 100

17.48% of students  have had 
difficulty obtaining UPEISU funding
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Student Familiarity with UPEISU events
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Student Satisfaction with Event Diversity
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Student Satisfaction with Campaigns
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Student Opinion of the value of The Wave

Service

Food

Beverage

Events

Atmosphere

0 5 10 15 20 25 30 35 40

1 2 3 4 5

Student Ratings of The Wave

28

24

20

16

12

8

4

0

Extr
emely

Very

Somewhat
Littl

e

Not a
t a

ll

9.
48

%

16
.5

9%

27
.4

9%

24
.1

7%

22
.2

7%

Student Evaluation of The Value of The Cadre
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How Often Students Read The Cadre
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How valuable the Nexus Yearbook is
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Do students see value in our Handbook?
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Importance of a yearbook upon graduation

Made with



35

30

25

20

15

10

5

0

Extr
emely

Very

Somewhat

Not s
o

Not a
t a

ll
11.85 21.80 32.70 15.17 18.48

How valuable is Mickey's Place Kiosk
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How often students go to Mickey's Place

Food cost

Locally sourced products

Ethically sourced products

Variety
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Out of 5, how much are student purchasing decisions influenced by...
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Out of 5, preferred methods for general information     and events communication by students
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Out of 5, preferred methods for campaign              and advocacy communication by students

Facebook
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Instagram
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How much time in advance would students like to learn about our events
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0 100

35.75% of students are currently involved in a club or society

Lack of time

Did not know we had clubs

Did not know how to get involved

Not interested

Other

0 5 10 15 20 25 30 35 40 45 50

49.01

6.17

16.06

15.43

15.43

Reasons cited by students for not being involved in a club/society
Most of those choosing the "other" option were actually involved in one

@upeisu 
info@upeisu.ca
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